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Why use social networking?

 What can a potential boss, client or employee learn 

about you online? 

 What will they find when they “google” you? Is it 

what you’d want them to find?

 You have the opportunity to control information 

about you that appears online

 You can shape your personal brand using social 

networking sites

 You can meet your next employer, client or 

employee through social networking sites



What social networking sites?

In order of importance to your professional life:

 - your online resume

 - your online personality, expertise 

 - your online (personal?) life 



Get started: 

Choose Your Name

Your username is how people will find you. 

Does it match with how they will “google” you?  

 Customize your URL

 LinkedIn: Profile > Edit profile > Public Profile 

 Twitter: Profile > Edit my profile > Username

 Facebook: My Account > Settings > Username

 Try to be consistent across all platforms

 http://www.linkedin.com/in/schierholz

 http://twitter.com/schierholz

 https://www.facebook.com/schierholz

http://www.linkedin.com/in/schierholz
http://twitter.com/schierholz
https://www.facebook.com/schierholz


Get started: Build your Profile

 The sites will walk you 

through setting up your 

profile

 Add a photo!

 Add a bio! 

 On LinkedIn, complete 

your resume

 On Twitter, complete the 

bio AND the URL



Find connections



Your Public Persona

 What do you have to contribute?

 If you dress for the job you want to have… 

post about the job (or activities) you want to 

be doing 

 Demonstrate your unique area(s) of expertise

 Share what you know with others and pass 

along good info from others (repost, retweet)



Engage

 Social media is a conversation –

spend as much time listening as you do speaking

 Participate in groups:

 http://www.linkedin.com/groups?mostPopular=&gi

d=3524234

 http://www.twitter.com/WomeninAero

 http://www.Facebook.com/WomeninAerospace

 Provide GREAT content that will get people talking

 If you start a conversation, participate in it

http://www.linkedin.com/groups?mostPopular=&gid=3524234
http://www.linkedin.com/groups?mostPopular=&gid=3524234
http://www.twitter.com/WomeninAero
http://www.Facebook.com/WomeninAerospace


Get More from LinkedIn

• Job Search

• Endorsement

• Share info

• Who’s looking?



Get more from Twitter

 Follow more people; crowdsourcing is only as 
useful as the quality of your crowd

 Engage in conversation:

 Tag others in your tweets (e.g. don’t say “Women 
in Aerospace, say @WomeninAero)

 Reply (@username)

 Read and respond to your mentions 

 Retweet, retweet, retweet 

 140 characters but only use 120 

(Make it easy for others to retweet you)



Get even more from Twitter

 Use hashtags: #Aero2011

 Shorten your links

 http://bit.ly

 http://www.womeninaerospace.org/events/conf/

 Becomes http://bit.ly/Aero2011

 Use direct messages (DM) to take it “offline”

 Build lists to manage updates from those you follow

 Use a Twitter client like TweetDeck, HootSuite, 

CoTweet, Seesmic

http://bit.ly
http://www.womeninaerospace.org/events/conf/
http://bit.ly/Aero2011


You learn by doing

So just do it!


